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Is Direct Marketing Cool?
Life in the Kingdom of Direct Marketing
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Revealing the issues and challenges female marketers are facing today.
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The Latest Trend of Direct Marketing 2014 What's the Content Marketing? What is a basic meaning of Direct Marketing?
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General Online Commerce The Best Practice of Content Marketing Small to Medium Industries' opportunity in E-
(Case Study) (case study) commerce market
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Mobile CRM ~ How LINE Business Connect How to Earn Loyal and Repeat Ecommerce Three Media Strategy
would deal with CRM today Customers
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16:05 - 16:35 coffee break
A-4 B-4 BT-4
Most of your A/B tests will fail!? How "KUMAMON" has leverage on Big Data is Changing Ecommerce Sales Activity
Advertising?
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17:35-18:25
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Listen to all good, bad and ugly Data:
How Data Leverage to Companies?
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Customer Loyalty in Cross Channel Marketing
Program
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Real LIfe CRM Case Study
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Networking Party
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Innovation from Kyushu, Japan
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Master and Up-and-Coming Talks ~True Value and Revolution of Creative ~
11:30-12:30
oRZILEKRER (ST T RERIFFREILR)
o EEAEE (BBDOJWEST: AV TV TSV F—/AVB5H9TF4T TS5y
+-)
ohEE— (JSURE ayv KRB EHLR)
12:30-13:30 LUNCH
tracks Direct marketing (FL27 A/8X) Workshop (FL=7 A/5R) Beginners Track (EZ4—/5X)
A-6 B-6 BT-6
The E-Commerce and Media Relationship The Golden Rules of Call Center to E- The truth of "Smartphone First"
Commerce: To Incubate Value from Customers
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What is the value of dealing with Big Data for Great Landing Page Inspiration What is DMP for Commerce?
marketing?
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What is a real meaning of CRM? The Best Global Practice Does Social Media Impact Ecommerce Sales?
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The Innovator of Kyushu: Feel the New Current with Takafumi Horie
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